


Business Approach to Sustainability m

Increase short and long-term

PROFITABILITY

by holistically managing
economic, social and environmental
risks and opportunities.
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The Business Case

Ensure business longevity.

Limit exposure to price volatility
of energy and natural resources.

Enhance the brand.
More sustainable offerings.

Automate compliance.
Reduce cost and risk
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Sustainability Is an Enterprise-Wide
Challenge

Shape Positive Image, Comply with Regulation

Sustainability Reporting

Public Relations

Compliance and Ethics

Manage sustainability
reporting to multiple
stakeholders

Evaluate footprint
reduction initiatives

Follow best practices
and standards for
calculation methods and
reporting

Increase Sales, Beat Competition

Manage strategy
and set resource
reduction targets

Optimize Return on Investment

Product Marketing

Communications

Brand Management

Avoid “greenwashing” by
providing accurate
information in marketing
materials and positioning

Leverage sustainability
information for
competitive positioning

Perform brand
sustainability
benchmarking

Create Efficiency, Reduce Cost

Design and Manufacturing

Environmental, Health
and Safety

Facilities and Data Center

Logistics and Supply Chain

Understand the
environmental impact of
product design and
manufacturing

Ensure compliance to
environmental standards

Manage energy and
resource costs

!

Risk Management

Financial Reporting

Investor Relations

Evaluate the financial
ROI of footprint reduction
projects

Manage resource assets
and liabilities within
voluntary or mandatory
regulations

Understand risk related to
future regulation and/or
resource price fluctuation
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SAP’s Dual Strategy

Sustainability

SAP as
Exemplar

SAP as
Enabler

Thought Leadership

-

World class
reporting with
23,000 visitors.

¢

Dow Jones |
Sustainability Indexes

Time Leader in
Software category: DJ
Sustainability Index.

Sustamabilty:volume, 2008-2009
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Strongest share of
voice with 3x
coverage in Q2.

G AMR Research

SAP Maps the Corporate Sustainable Future:
Enterprise-Wide Sustainability Software Comes of Age

e~

as place
itself in the pole
position...”
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SAP’s Big Lever Is
Enabling Customers

~4,000-5,000 ESTIMATE
x1 0’
~40-45
'y - The CO, footprint
of SAP’s customer
x10 base is about
10,000 times
~0.5 larger than that of
SAP.

SAP's Footprint SAP customers’
own of SAP's products footprint®
footprint in use* (SAP as enabler
(SAP as (SAP as enabler of
exemplar) of sustainable
Green IT) business
processes)

* 75% of Fortune 1000 companies;
** Assume avg 1000 users per SAP 50,000 customers.
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SAP’s 2009 Return On Sustainability
SAPd

Annual Trending
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15% reduction of GHG at SAP in 2009
Lead to savings of €89,400,000
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Enabler - The Sustainability Map

SADd

Sustainability : Benchmarking , Financial
Performance Mgt Assured Reporting & Analytics Strategy & Risk Performance
Energy-efficient Energy Carbon ,
Energy and Carbon Assets Management Management -t GBS
Product Safety Product Material & Recycling & Recall Environmental  Sustainable
and Stewardship Compliance  Product Safety Re-Use Management Footprint Design
Sustainable s Commodity Trade & Resource Supply Chain
Supply Chain Procurement ol Risk Management Optimization Optimization
Environment, Environmental Occupational Industrial Hygiene Emergency
Health and Safety Performance Health & Safety Management

Sustainable Labor Compliance
Workforce & Rights

IT Infrastructure

Availability Security, Accessibility & Privacy

Talent Management

Green IT
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Carbon Impact

e Uy

Autodesk Case | | 3

SUNPQWER

People Health and Safety

@~

MOMENTIVE

pl:'r ormance materials
0

Cl\l sanofi aventis

© SAP 2009 / Page 8

ct:URODIF

PRODUCTION

Environmental Compliance

Ceatsly —Agrivm <G>

TESORO

‘» PACIFICORP

Chevron

&% Bristol-Myers Squibb ‘I I m

Product Safety & Stewardship

AVAYA
.

molex’ !, NovarTis

\_/
brose PG

Technik fir Automobile




Questions
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The Business Case

Ensure business longevity.

Limit exposure to price volatility
of energy and natural resources.

Enhance the brand.
More sustainable offerings.

Automate compliance.
Reduce cost and risk
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Business Challenges in Water Sustainability

SADd

= Operations Footprint — transparent disclosure of water consumption
and discharge (quantity and quality)

= Sustainable Water Supply Chain — quantify embedded energy,
carbon, other resources and waste in water supply options

= Product Footprinting — credible LCA and disclosure for water in
products

= Monetization — pricing and valuation to include water externalities

= Portfolio Optimization — evaluate reduction/efficiency options to
create marginal cost abatement curve for supply/use options

= Business Integration — embed water in core asset, investment and
operating decisions
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Obstacles on the Road to Sustainability
Manual Processes and Fragmented Systems
SAR

RFEACH/ Dradiirt Quictainahla | Qiictainahilitv Qiuinnlv

No view of interdependent business processes
or shared information:

Increased risks

Limited awareness to act
quickly

Missed handoff points

Data errors
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-No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of SAP AG. The information contained herein
may be changed without prior notice.

-Some software products marketed by SAP AG and its distributors contain proprietary software components of other software vendors.
-Microsoft, Windows, Excel, Outlook, and PowerPoint are registered trademarks of Microsoft Corporation.

<IBM, DB2, DB2 Universal Database, System i, System i5, System p, System p5, System x, System z, System z10, System z9, z10, z9, iSeries, pSeries, xSeries, zSeries,
eServer, z/VM, z/0S, i5/0S, S/390, 0S/390, OS/400, AS/400, S/390 Parallel Enterprise Server, PowerVM, Power Architecture, POWER6+, POWERG, POWERS5+,
POWERS5, POWER, OpenPower, PowerPC, BatchPipes, BladeCenter, System Storage, GPFS, HACMP, RETAIN, DB2 Connect, RACF, Redbooks, OS/2, Parallel Sysplex,
MVS/ESA, AlX, Intelligent Miner, WebSphere, Netfinity, Tivoli and Informix are trademarks or registered trademarks of IBM Corporation.

-Linux is the registered trademark of Linus Torvalds in the U.S. and other countries.

-Adobe, the Adobe logo, Acrobat, PostScript, and Reader are either trademarks or registered trademarks of Adobe Systems Incorporated in the United States and/or other
countries.

-Oracle is a registered trademark of Oracle Corporation.

<UNIX, X/Open, OSF/1, and Motif are registered trademarks of the Open Group.

-Citrix, ICA, Program Neighborhood, MetaFrame, WinFrame, VideoFrame, and MultiWin are trademarks or registered trademarks of Citrix Systems, Inc.
«HTML, XML, XHTML and W3C are trademarks or registered trademarks of W3C®, World Wide Web Consortium, Massachusetts Institute of Technology.
-Java is a registered trademark of Sun Microsystems, Inc.

-JavaScript is a registered trademark of Sun Microsystems, Inc., used under license for technology invented and implemented by Netscape.

-SAP, R/3, SAP NetWeaver®, Duet™, PartnerEdge, ByDesign, SAP Business ByDesign, and other SAP products and services mentioned herein as well as their respective
logos are trademarks or registered trademarks of SAP AG in Germany and other countries.

-Business Objects and the Business Objects logo, BusinessObjects, Crystal Reports, Crystal Decisions, Web Intelligence, Xcelsius®, and other Business Objects products
and services mentioned herein as well as their respective logos are trademarks or registered trademarks of Business Objects S.A. in the United States and in other
countries. Business Objects is an SAP company.

-All other product and service names mentioned are the trademarks of their respective companies. Data contained in this document serves informational purposes only.
National product specifications may vary.

-These materials are subject to change without notice. These materials are provided by SAP AG and its affiliated companies ("SAP Group") for informational purposes only,
without representation or warranty of any kind, and SAP Group shall not be liable for errors or omissions with respect to the materials. The only warranties for SAP Group
products and services are those that are set forth in the express warranty statements accompanying such products and services, if any. Nothing herein should be construed
as constituting an additional warrant.
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